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Evaluation agencies competition for the European programme:
EU EGGS, 3 TIMES GOOD (101095599)

CONTEXT
Inprovo (Organización Interprofesional del Huevo y sus Productos) has been the umbrella organisation for the entire egg sector in Spain since 1998. Its work focuses on improving market transparency, product quality, sustainability and consumer information. Collaborates with European administrations and bodies, draws up guides to good practice and develops promotional campaigns financed by the European Union. Since 2020 coordinates advocacy activities, sectoral studies and research and innovation initiatives.

The Poultry Product Board (PPB) is an independent, not-for-profit organisation established in 1991 and recognised as an inter-branch organisation in Hungary since 2014. Represents the entire poultry production chain in the country and includes approximately 90% of the sector, including breeders, meat and egg producers, processors and commercial operators.

The two organizations – as a consortium - carry out promotion campaigns to promote the consumption of eggs as a healthy and sustainable food, highlighting its nutritional value and the importance of the sector in each country. For the period 2023-2025, INPROVO and PPB participated in a European programme coordinated by INPROVO. For the period 2026-2028, the European Commission has awarded a new European promotion programme to both entities. 

The European egg production model is one of the most demanding in the world in terms of animal welfare, food safety and sustainability, which increases costs vis-à-vis third countries. However, most consumers are unaware of these guarantees, the differences between production systems and the economic impact of complying with European regulations. Added to this is misinformation on animal welfare and nutrition, which negatively affects the perception of the sector.

To ensure the competitiveness of the European egg and strengthen consumer confidence, a project explaining the value of the EU production model, combating misinformation and highlighting the role of the sector in health, sustainability and rural environment is essential. These are the objectives for the Multiprogram: EU EGGS, 3 TIMES GOOD.

COMPETITION EVALUATION BODY
INPROVO and PPB ask the evaluation agencies or bodies to submit a proposal for an evaluation of the Multi Promotion and Communication Programme in order to raise awareness and promote the European egg production model among European citizens, while motivating producers to continue working for quality, food safety, animal welfare and respect for the environment and sustainability.

This programme is regulated under Regulation 1144/2014 and granted to INPROVO and PPB by the European Research Executive Agency (REA).

WHAT DO WE NEED?
We are looking for an Evaluation Agency to assess the degree of achievement of the communication campaign objectives, and analyse the impacts of the actions to be developed in the European promotion campaign for the period 2026-2028.

Since the programme will run over 3 years, it should start from a point 0 and evaluate the impact of all activities carried out during each campaign year. It is also essential that the proposal relating to the objectives of and communication be attached separately, but in the same package if desired.
To receive details about the call for entries, deadlines, and competition details, please email comunicacion@inprovo.com for more information.






TIMING OF THE SELECTION PROCESS 
The dates set for the stages of the selection process are: 

Publication of invitation to tender: January, 30th 2026 
Deadline for submission of proposals: March, 2nd 2026 
Decision-making and communication to applicants by: March, 31st 2025 
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